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WHY
PERSONAL
BRANDING

MATTERS

Your personal brand is your professional reputation in motion. In a
growing industry, it shapes how people remember you, trust you and
think of you when new opportunities arise.

A personal brand helps people clearly understand:
The value you bring

e How you work

What you are known for

Why others trust working with you

Focus on:
e Sharing impact, not ego
e Highlighting collaboration
e Being consistently visible
e Building trust through contribution

Pure DC perspective: The strongest brands are built
through consistency, credibility and contribution.




BUILD
VISIBILITY
THROUGH

IMPACT

Keep an Impact Log

Take five minutes each week to capture where you added value. It
helps with performance conversations, career development and
speaking confidently about your work.

Track:
e Problems you solved
Outcomes achieved
Positive feedback received
Lessons learned
Team successes you contributed to

Use the Humble Outcome Approach

When talking about your work, keep it simple:
e Context - What was happening?
e Contribution - What did you do?
e QOutcome - What changed as a result?

Pure DC perspective: Strong personal brands are built on
evidence, not broad claims. Use examples, outcomes and

measurable impact whenever possible.




Share Your Experience Without Showing Off
The best visibility comes from being useful, relevant and grounded in
real experience.

You can share:

Build visibility in:

e Team meetings

e Networking conversations
e |ndustry events

e [inkedIn

e Community discussions

Lessons learned
Useful insights
Practical frameworks
Team successes
Industry observations

Build Reputaton Through Generosity
A strong reputation is built by helping others succeed.

You can:

Connect peers facing similar challenges
Share useful resources or training
Publicly credit others

Mentor junior colleagues

Offer thoughtful feedback

Pure DC perspective: People remember those who are
reliable, collaborative and supportive.




BE KNOWN
FOR

OMETHING

The strongest professional brands are clear and consistent. Decide
what you want to be known for, then reinforce it through your work,
communication and problem-solving.

Examples:
e Capacity planning and efficiency
e [ eadership and collaboration
e Operational excellence

Ask yourself:

What do | want people to associate
with my name?

Be ready with a simple explanation of:
e What you do
¢ \Who you help
®* [he impact you create

This helps in interviews, networking and career conversations.



BUILD YOUR
DIGITAL

PRESENCE

Your online presence often shapes first impressions. Keep it current,
credible and aligned with where you want your career to go.

LinkedIn Essentials:
e Write a headline based on your expertise, not just your job title
e Share one useful insight or lesson each month
e Engage thoughtfully in industry conversations

Beyond LinkedIn:
e Join data centre communities and forums
e Take partin discussions around sustainability, Al and efficiency
e Speak at events when you have useful experience to share

Pure DC perspective: Show up online the same way you
want to be seen offline.




FINAL
REFLECTION

Ask yourself:
e What do | want to be known for professionally?
e Does my visibility reflect the value | create”
e Am | documenting my impact consistently?
e How often do | help elevate others?
e \What small action could strengthen my professional reputation
this week?

Your brand is built through the way people
experience your work every day.

Stay credible, stay useful and keep growing.
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